Y FEER T HM ALY

China Marketing Research Association

FEXEIED HFTITIALE (BDA)
FNHEAUE=E T 3Z0)I| BT B A0

o AL
BT T T Al Mol N SR BE 1 A i 3 5 4 77, B 1R X Al
K%, H CMRA 5rh &t b bt& 2870 “ 5575 B R EER 7 A s I BE”
B 7RI B W (BDADY R UAIE N A b T 38 04 4 b I T BA, £
WHARGE AR 1, RIS Sy, RS EmE T
— . EEIE (A
2k FEFRNTR: 201949 A 23 H-27 H
LRI ENTR]: 20194 9 A 28 H-29 H
= B A
B CRARHL S A AT @A)
= BRUIE R e N
2 L BB RN ZHE:
9 H 23 H-27 H (20:00 JFi#, K 60 70450 |, Bl W29 python %dE
S BTN
£ T T IRA 2 HE
28 H9:00-12:00 HUEHEH5IEE .
28 [ 14:00-29 H 12:00 ##ET /M EH K, KHE MM EMS
H DEHRIZHE N 3, BEI2 8 17 V0 AR SR AR B A
BPnaEes . BN BIRIVRAL AR R AT 7S 5 AT, $0dE o Mz dE T A
K H SPSS.
29 [ 13: 00-18: 00 #EilIHE#%
4. EEYI R
FHHFRNR . HARS RN R Rl EEEEAN LS.

®=i%: 010-64087451, 64087991 M4k www. cmra. org. cn
ak AT HRIKE K@+ 2] ST —FHEEBARNE 308 = @B : 100007



S FEERHEWHTRLS S

China Marketing Research Association

T FEIAR A S STk
(—) il
ARDIFITHRIFEY 40 25 50, WS MBI F 036 T 2019 49 A 13

H2ZHl, 4 BHR K2R AEFE: 1iang1994b j@126. com.

(=) SRR
® 17l %% 2800 yu/ A (I fk-ihb FEREAD) , KR T EEE
2=, RN RE,
Wk A R EAE B
WK S . 0200041409014417836
WCHRERAT : A6 TH LR RAT 23013247
® 1Ak 1200 o/ N, JLEEFREE br) BN HBE AR R
Be, JFARS TR E.
WO EAL: e gh (AEED B B EAR B 5T e
GRS 110927128610102
WCGHRARAT . HERTARAT IR A A IR & w65 A7 8D
(=) HAt i
1. FIERE: RS, EESFIEEI (LR, K
R 2 | R IE B HEAE 11ang1994b j@126. com .
2. AWK S NRTHEETBICABK.

RS Wik
RN : CMRA BT & JEEE kK
Hi3h: 010-64087451 13681496973
4% : 1iang1994bj@126. com
B — BRIP4 3R R R B Rl

®=i3%: 010-64087451, 64087991 » m— ‘ cra‘ org. cn
Mrak ;. AT RKE RO+ 2] Sdhem—AmEBKRE 308 = #Bgm: 100007



