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Time: 2013/07/25
Huangshan

This review can
fell you the key
points we have
discussed at 24t CphMRA
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A useful
handbook for
conducting
secondary
market
research in
China

David Wang
Bayer

Lei Wei
Novartis

Vicky Chen
Bayer

Navigation
Manual
Ver. 2013

For Healthcare
Market Research
Information in China

Time: 2013/07/24
Location: Huangshan

Vision

To Identify the Real
“"Gold" within the
information desert
more efficiency and
accuratel

CyhMRA

Agenda

Part]:

“Information Source by
research topic”

= Potential Assessment
» In-Market Product

» Pipeline Product

= Company

» Market News

Part2:

“Further Infroduction”
= AMR

= IMS MIDAS

» Decision Resources

= Data Monitor

= ESPICOM

- ElU

General Idea

One-stop shop for all available
information.

Classification based on the
research topic.

Continuing to improve working
process

Open source and Wiki spirit.
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